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Balancing resident and visitor 

needs, recognizing the necessary 

role that sustainable, long -term 

growth of travel has in achieving a 

healthy, collective economy.

Focusing on the quality of each visit 

to our community Û balancing 

growth across the seasons, 

business and leisure travel, and 

throughout Asheville and 

Buncombe County.

Engaging residents and visitors 

with shared values to care for and 

respect natural, cultural and 

human resources vital in delivering 

quality guest experiences.

Collaborating with community 

organizations, local businesses 

and environmentally focused 

partners to support the 

sustainability and growth of our 

outdoor economy.

Extending a genuine invitation to 

BIPOC travelers and other 

diverse audiences including 

LGBTQ visitors Û connecting 

them with local neighborhoods, 

businesses, and entrepreneurs Û 

creating more opportunities for 

all to win.

Supporting product 

development, place making and 

community connections, 

enabling new experiences and 

business opportunities 

throughout our community.

Sharing stories of creators and 

makers who help differentiate our 

destination through food and drink, 

visual and performing arts, 

experiences and more.

Supporting product development, 

place making and community 

connections, enabling new 

experiences and business 

opportunities throughout our 

community.

Investing in people, policies, and 

practices to serve our community 

with integrity within the 

ĭİĥğĬħĸğĲħĭĬŎı ĪģĥħıĪğĲħĴģ 

requirements.

The Buncombe County Tourism Development Authority (BCTDA) and Explore Asheville adopted strategic imperatives that are informing  and 

ĥĳħĢħĬĥ ĲĦģ ĢħİģġĲħĭĬ ĭĤ ĉĶĮĪĭİģ ąıĦģĴħĪĪģŎı Įİĭĥİğī ĭĤ ĵĭİĩ ğĬĢ ġĭīīĳĬħĲķ ħĬĴģıĲīģĬĲı ĥĭħĬĥ ĤĭİĵğİĢ! 

Explore Asheville staff generates quarterly reports on progress made toward these strategic imperatives and relevant initiati ves that support them.



QUARTERLY 
HIGHLIGHTS

April 2025 Ż June 2025
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MARKETING, 
CONTENT & PR

Q4 INITIATIVES 

Sarajane Case
Director of Marketing
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VISIT  NC CO-OP AND REFRESHED BRAND SPOT

Visit NC Co-Op

Partnered with Visit NC for Co-Op program, 

investing $2 million in messaging around Western 

ĒćŎı ĭĮģĬ ıĲğĲĳı Ĳĭ ĮİħĭİħĲķ īğİĩģĲı! ĘğġĲħġı 

include: 

ͭLinear Television Placements - Explore 

Asheville and Visit NC spots ran at a 50/50 

split in target markets

ͭCTV Placements - all performing above 

benchmark across all placements in May and 

June with an average video completion rate of 

99.5% 

ͭOut of Home Placements - Visit NC + Explore 

Asheville creative ran in high visibility 

placements at a 50/50 split. 

Estimated Impressions Served: 14M+
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OPRAH DAILY 
The Adventures of Adam & Gayle

ÅCustom hero video, following Adam & Gayle 

around the destination as they explore the 

Tailgate Market, Biltmore, Arboretum, and 

other iconic sites in Asheville. 

Å2x custom Content Articles to expand 

ıĲĭİķĲģĪĪħĬĥ ğİĭĳĬĢ ąıĦģĴħĪĪģŎı ğİĲ ğĬĢ īĳıħġ 

cultures 

ÅSocial amplification, promoting the hero 

video, and Asheville as a destination. 

ÅDisplay banners driving to the Explore 

Asheville site 

ÅCustom rich media units to push brand 

messaging to the Oprah Daily Audience. 

ÅUnexpected organic reach.

Total Impressions and counting: 10M+
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Allegiant Co -Op 

Partnered with Allegiant Airline to determine markets requiring messaging to 

impact flight bookings to Asheville and run messaging across a series of 

tactics including: 

ǒ Cinema Pre -Roll + Display Retargeting  - Co-branded video spots ran in 

target market movie theaters, and movie -goers were retargeted with co -

branded display banners.

ǒOut of Home Placements - Co-branded OOH creative ran, featuring 

Explore Asheville logo and imagery  

ǒ Linear Placements  - ran in target markets, running co -branded video 

placements with Explore Asheville and Allegiant b -roll. 

ǒ CTV Placements - an in target markets, running co -branded video 

placements with Explore Asheville and Allegiant b -roll. 

DIRECT FL IGHT SUPPORT
Washington, DC

Good Morning Washington

WJLA Û Washington ABC Good Morning Washington Û 5x segments every 

morning for five days featuring Outdoor Adventure, Foodtopia , Family 

Travel, Arts Culture and Pride. 

Estimated Impressions Served in DC: 13M+
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RECOVERY MARKET OF FOCUS

Source: Zartico + Arrivalist

June Raleigh Takeover

To impact immediate travel from Raleigh, Explore Asheville 

deployed a series of media tactics emphasizing the 

ĢģıĲħĬğĲħĭĬŎı ĭĮģĬ ıĲğĲĳı ħĬ ĲĦģ ĖğĪģħĥĦ# Ēć# īğİĩģĲ! 

ǒ iHeart Radio Audio Spots 

ǒ Digital + Traditional Out of Home Boards

ǒ Linear Television Spots 

ǒ Raleigh Today Û 6/13 -6/30 

ǒ Broadcast Segments

ƺ WRAL - Raleigh NBC Inside Look 

ƺ WTVD - Raleigh ABC Local Spotlight

Total Estimated Impressions Served in Raleigh: 4M+

Raleigh, NC
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ON-SITE BROADCAST EFFORTS

Ęĭ ħĪĪĳıĲİğĲģ ąıĦģĴħĪĪģŎı ĭĮģĬ ıĲğĲĳı ğĬĢ ħīĮğġĲ ħīīģĢħğĲģ ĲİğĴģĪ Ĳĭ ĲĦģ 

destination, Explore Asheville partnered with several broadcast partners in 

target markets to highlight activities and attractions relevant to each 

ıĲğĲħĭĬ)ı ğĳĢħģĬġģ# ğĬĢ ģīĮĦğıħĸģ ĲĦģ ĢģıĲħĬğĲħĭĬŎı İģğĢħĬģıı Ĥĭİ ĴħıħĲĭİı! 

ǒ The Broadcast Experts Media Tour 

ƺ Syndicated to the following stations: Atlanta NBC, Washington D.C. FOX, Tampa ABC, 

Raleigh ABC, Charleston ABC, Houston CW, Miami CW

ƺ 37,649,730 impressions delivered across all stations 

ǒ Charlotte: 

ƺ WJZY: Fox Positively Charlotte | 3x segments featuring shopping, family friendly travel 

and wellness trips. (Airings taking place through late July)

ǒ Raleigh: 

ƺ WRAL - Raleigh NBC Inside Look (6/23-6/27)

ƺ 50,200 total impressions delivered

ƺ WTVD - Raleigh ABC Local Spotlight (Broadcast Experts segment aired to be shot and 

aired 6/5, additional ABC shoot + airings to take place in mid -late August 2025)

ǒ Chicago: 

ƺ WLS-TV - Chicago ABC Local Spotlight + Windy City Weekend

(Shoot + airings to take place in mid -late August 2025

ǒ Washington D.C. 

ƺ WJLA - Washington ABC Good morning Washington | 5x Segments featuring Outdoor 

adventure, Foodtopia , Family Travel, Arts Culture and Pride. 
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Video and Visual Storytelling

Å Downtown Neighborhood Video : Final video in the neighborhood series published, 

highlighting vibrancy and creativity in the city center.

Å LGBTQIA+ Pride Video: ćģĪģĠİğĲģĢ ąıĦģĴħĪĪģŎı ķģğİ-round LGBTQIA+ spirit and 

sense of belonging.

Å 36 locations captured in 3 months : Strategic photo and video shoots across open 

businesses, attractions, and public spaces to visually demonstrate post -Helene 

recovery.

Social Content

Å Tiny Neighborhood Guides : Shared tiny guides to Weaverville, West Asheville , 

Downtown Asheville , Fairview, Black Mountain and The River Arts District  on social 

during National Travel and Tourism Week.

Editorial Content

Å How to Enjoy the Blue Ridge Parkway Near Asheville Post -Helene: Highlighted 

accessible overlooks, hikes, and scenic drives near Asheville post -Helene.

Å Summer 2025 French Broad River Guide: Highlighted safe, responsible ways to 

enjoy the river post -Helene.

Partner Toolkit

Å Open and Ready Summer Toolkit : Provided partners with messaging and creative 

ğııģĲı Ĳĭ ğīĮĪħĤķ ĲĦģ ıĲĭİķ ĭĤ ąıĦģĴħĪĪģŎı İģğĢħĬģıı ğġİĭıı ĲĦģħİ ĭĵĬ ġĦğĬĬģĪı!

ƫ./$- Ɓ 1$ #8ƭ ".-3$-3 '(&'+(&'32
Q4 content reaffirmed that Asheville was open and ready for exploration

https://youtu.be/KCrDHXzzMJA?si=IeDwhBkIuL2Q-wBW
https://youtu.be/KCrDHXzzMJA?si=IeDwhBkIuL2Q-wBW
https://www.instagram.com/p/DKfZNKQqzHq/
https://www.instagram.com/p/DKfZNKQqzHq/
https://platform.crowdriff.com/m/s-ySDLT4Z9nF0CFpuM
https://platform.crowdriff.com/m/s-ySDLT4Z9nF0CFpuM
https://www.instagram.com/p/DJPF8voJPh7/?img_index=1
https://www.instagram.com/p/DJST8nTprNM/?img_index=1
https://www.instagram.com/p/DJUwqdVJgbD/?img_index=1
https://www.instagram.com/p/DJXKla1JKZ_/?img_index=1
https://www.instagram.com/p/DJZoTMDp87x/?img_index=1
https://www.instagram.com/p/DJcBYwjNEq5/?img_index=1
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/your-summer-2025-guide-french-broad-river
https://www.exploreasheville.com/article/your-summer-2025-guide-french-broad-river
https://www.exploreasheville.com/partners/article/open-and-ready-summer-toolkit
https://www.exploreasheville.com/partners/article/open-and-ready-summer-toolkit
https://www.exploreasheville.com/partners/article/open-and-ready-summer-toolkit


TOP PERFORMING SOCIAL POSTS
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INSTAGRAM

Synchronous Fireflies

33,738 Engagements

FACEBOOK

Dambo Announcement

24,963 Engagements

TIKTOK

ćğĲğĵĠğ ĊğĪĪı ŐĘĦħİıĲ ĘİğĮő

27,231 Engagements

Engagements = Likes, Comments, Saves, Shares

https://www.instagram.com/reel/DICMEbEpQ9O/
https://www.facebook.com/649170737243750/posts/1125592812934871
https://www.tiktok.com/@visitasheville/video/7504398163042700574?utm_campaign=tt4d_open_api&utm_source=7036369194396418050


NOTEWORTHY NEWS CLIPS
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Pitching stories that shine a spotlight on the Asheville area

23.5B
Potential Media Reach

$157.9M
Publicity Value

17
Site Visits

29
Significant Team 

Placements

75
Total Placements
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Accolades

ŗġżĽėüЭƀп8ġƀƈпÆŠơřƀпƈŠп
Visit in 2025

Best places to travel in 
2025

Best Music City
Media Mission

https://www.cnn.com/travel/best-towns-america-list-2025
https://www.cnn.com/travel/best-towns-america-list-2025
https://www.bbc.com/travel/article/20250520-best-family-vacation-destinations-united-states
https://www.bbc.com/travel/article/20250520-best-family-vacation-destinations-united-states
https://www.rollingstone.com/product-recommendations/lifestyle/rolling-stone-travel-awards-2025-1235346426/
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BUSINESS 
DEVELOPMENT

Q4 INITIATIVES 

Michael Kryzanek
Vice President of Business Development
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Å Impact Event held April 21 -23

Å Known as the premier gathering for impact CEOs, the MO Summit 

brings together leaders who are redefining capitalism and creating 

ıĭĪĳĲħĭĬı Ĳĭ ĲĦģ ĵĭİĪĢŎı īĭıĲ ĮİģııħĬĥ ıĭġħğĪ ğĬĢ ģĬĴħİĭĬīģĬĲğĪ 

issues. The event features a combination of core panel discussions 

and extensive networking opportunities.

Å The 8th annual MO Summit attracted over 100 CEOs of high -growth, 

positive -impact companies, leaders at the forefront of using business 

as a force for good, creating an inclusive, regenerative and 

sustainable future.

Å Explore Asheville, with support from the Asheville Area Chamber of 

Commerce, was a headline sponsor. Vic Isley presented at the 

opening reception/dinner and Clark Duncan moderated a panel 

discussion.

Å The MO Summit will return to Asheville March 16 -18, 2026

MO SUMMIT 2025
$250,000 of direct spending in our community


