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The Buncombe County Tourism pevelopment Authority (BCTDA) and Explore AsheV|IIe adopted strategic imperatives that are informing and _
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Acheville’s Crealive Spardd | & Effective Organizalion

Balancing resident and visitor Engaging residents and visitors  Extending a genuine invitation to =~ Sharing stories of creators and Investing in people, policies, and
needs, recognizing the necessary  with shared values to care for and BIPOC travelers and other makers who help differentiate our | practices to serve our community
role that sustainable, long -term respect natural, cultural and diverse audiences including destination through food and drink, with integrity within the
growth of travel has in achieving a 'human resources vital in delivering ' LGBTQ visitors Uconnecting visual and performing arts, TihgT AkglhT T O1| Tgh
healthy, collective economy. guality guest experiences. them with local neighborhoods, experiences and more. requirements.

~

businesses, and entrepreneurs U
Focusing on the quality of each visit = Collaborating with community creating more opportunities for =~ Supporting product development,

to our community Ubalancing organizations, local businesses all to win. place making and community
growth across the seasons, and environmentally focused connections, enabling new
business and leisure travel, and partners to support the Supporting product experiences and business
throughout Asheville and sustainability and growth of our | development, place making and opportunities throughout our
Buncombe County. outdoor economy. community connections, community.

enabling new experiences and
business opportunities
throughout our community.

Explore Asheville staff generates quarterly reports on progress made toward these strategic imperatives and relevant initiati  ves that support them.

A EXPLOREASHEVILLE.COM
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FPromeoting & Suppsrling Asheville's Crealive Spirdd

VISIT NC CO-OP AND REFRESHED BRAND SPOT

Visit NC Co-Op

Partnered with Visit NC for Co-Op program,
mvestlng $2 million in messaging around Western , REDISCOVER

ECOI 111 1 0gui 0T |1 T ARG
|nCIUde_ i r ‘,' VisittheMountains of North Carolina

t Linear Television Placements- Explore
Asheville and Visit NC spots ran at a 50/50
split in target markets

t CTV Placements- all performing above
benchmark across all placements in May and
June with an average video completion rate of
99.5%

t  Out of Home Placements - Visit NC + Explore
Asheville creative ran in high visibility
placements at a 50/50 split.

iy,
’{A HEVN.LE

VisitNC.com/Rediscover

Make Plans-at ExploreAsheville.com

7 Estimated Impressions Served: 14M+
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FPromoling & Supperling Asheville’s Crealive Spiril

OPRAH DAILY

Gayle King and Adam
Glassman Discover
the Hidden Charms of
Asheville

Irom mountaintop views o artisan experiences, Adam and
Gayle's North Carolina escapade proves that this city is a treasure
trove of discovery.

EXPLOREASHEVILLE.COM

Asheville is open.
Roam, wander and
i| staya spell.
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By Gabrielle Rockson

| Art Tour of Asheville

PR In 2025, the city's creative spiritis louder, brighter, and more
determined than ever. Here's how o experience it—by gallery.

studio, and street.
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Published on June 10, 2025 01:35PM EDT
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1 ©CBS MORNINGS

People

A

A

Gayle King ‘Crashed’ a Couple’s Wedding in a Sweatsuit. A
Then They Surprised Her with a Special Appearance of
Their Own

Nicolaus Wegrzyn and Matt Kaplon surprised the broadcaster on 'CBS Momings

Custom hero video, following Adam & Gayle
around the destination as they explore the
Tailgate Market, Biltmore, Arboretum, and
other iconic sites in Asheuville.

2x custom Content Articles to expand
L T T kKgT T hT h glTil G a1t
cultures

Social amplification, promoting the hero
video, and Asheville as a destination.

Display banners driving to the Explore
Asheville site

Custom rich media units to push brand
messaging to the Oprah Daily Audience.

Unexpected organic reach.

Total Impressions and counting: 10M+




FPromoling & Supperling Asheville’s Crealive Spiril
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DIRECT FLIGHT SUPPORT

/ Allegiant Co -Op

Partnered with Allegiant Airline to determine markets requiring messaging to
impact flight bookings to Asheville and run messaging across a series of - oo nonstop from e
tactics including: :glissl;:zeitl:;n D.C./Dulles $38

0 Cinema Pre -Roll + Display Retargeting - Co-branded video spots ran in v
target market movie theaters, and movie -goers were retargeted with co - Washington b.. /

branded display banners. : .

= Out of Home Placements - Co-branded OOH creative ran, featuring 38

N Explore Asheville logo and imagery :
Linear Placements - ran in target markets, running co -branded video

placements with Explore Asheville and Allegiant b -roll.

CTV Placements - an in target markets, running co -branded video

| placements with Explore Asheville and Allegiant b -roll.
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Good Morning Washington

WJLA UWashington ABC Good Morning Washington U5x segments every
morning for five days featuring Outdoor Adventure, Foodtopia, Family
Travel, Arts Culture and Pride.

Estimated Impressions Served in DC: 13M+

EXPLOREASHEVILLE.COM



FPromoling & Supperling Asheville’s Crealive Spiril

RECOVERY MARKET OF FOCUS

Raleigh, NC

# | Readyand blooming.
b Summer in Asheville

i
’{A HEVILLE

OPEN AND READY

RAL

TODAY

EXPLOREASHEVILLE.COM

June Raleigh Takeover

To impact immediate travel from Raleigh, Explore Asheville
deployed a series of media tactics emphasizing the

Ggr DT gRRATT Or T 1 gl 1 13gWijr hT 1J¢
6 iHeart Radio Audio Spots
6 Digital + Traditional Out of Home Boards
6 Linear Television Spots
s Raleigh Today U6/13-6/30
6 Broadcast Segments

3  WRAL- Raleigh NBC Inside Look
3 WTVD - Raleigh ABC Local Spotlight

Total Estimated Impressions Served in Raleigh: 4M+




l\ Promoting & Supporling Acheville’s Crealive Spirdd

ON-SITE BROADCAST EFFORTS

EY hlITij1 B3I gug a1t #HGIATT gOr Y1 g1 1 135131 1J i
/ destination, Explore Asheville partnered with several broadcast partners in

target markets to highlight activities and attractions relevant to each

L JGURTT ) JijGhgl gg# g1 G g1 ) HG1r hkg WHG g1

s The Broadcast Experts Media Tour

z Syndicated to the following stations: Atlanta NBC, Washington D.C. FOX, Tampa ABC, e OSHEVILLE WELCOMING BACK

Raleigh ABC, Charleston ABC, Houston CW, Miami CW
— s 37,649,730 impressions delivered across all stations
N s Charlotte:
3 WJZY: Fox Positively Charlotte | 3x segments featuring shopping, family friendly travel

and wellness trips. (Airings taking place through late July)
s Raleigh:
3  WRAL- Raleigh NBC Inside Look (6/23-6/27)
ya z 50,200 total impressions delivered
/ s WTVD - Raleigh ABC Local Spotlight (Broadcast Experts segment aired to be shot and
/ aired 6/5, additional ABC shoot + airings to take place in mid -late August 2025)

s Chicago: r—
3  WLS-TV - Chicago ABC Local Spotlight + Windy City Weekend
(Shoot + airings to take place in mid -late August 2025
s Washington D.C.
3 WJILA - Washington ABC Good morning Washington | 5x Segments featuring Outdoor
adventure, Foodtopia, Family Travel, Arts Culture and Pride.

" TOP 2025 DESTINATIONS: ASHEVILLE, NORTH CAROLINA
EXPLOREASHEVILLE.COM e L

R EXPLOREASHEVILLE.COM 1
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Fromoling & Supperling Asheville's Crealive Spiril
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/' Video and Visual Storytelling

_//, A Downtown Neighborhood Video :Final video in the neighborhood series published,
- highlighting vibrancy and creativity in the city center.

A LGBTQIA+ Pride Video: ¢ g1 g Gi §1Jg G a 1-rBupd IsBTIQEAOSspiritlarg § |
RS sense of belonging.

A 36 locations captured in 3 months _: Strategic photo and video shoots across open
businesses, attractions, and public spaces to visually demonstrate post -Helene

recovery.
N Social Content
N A Tiny Neighborhood Guides : Shared tiny guides to Weaverville, West Asheville,
Ve Downtown Asheuville , Fairview, Black Mountain and The River Arts District on social

during National Travel and Tourism Week.

J ) Editorial Content R LTS 4

/ A How to Enjoy the Blue Ridge Parkway Near Asheville Post __-Helene: Highlighted =~ eSS . 3
accessible overlooks, hikes, and scenic drives near Asheville post -Helene. ~————— Ashev1lle 1S

[ o | : " — Open & Keaoly
A Summer 2025 French Broad River Guide: Highlighted safe, responsible ways to e -

enjoy the river post -Helene.

o Ty Gride o

Partner Toolkit

A Open and Ready Summer Toolkit : Provided partners with messaging and creative
g1 gl 7 g1 J T hHK WIHg 1 WT i k TH giHgIATI

EXPLOREASHEVILLE.COM



https://youtu.be/KCrDHXzzMJA?si=IeDwhBkIuL2Q-wBW
https://youtu.be/KCrDHXzzMJA?si=IeDwhBkIuL2Q-wBW
https://www.instagram.com/p/DKfZNKQqzHq/
https://www.instagram.com/p/DKfZNKQqzHq/
https://platform.crowdriff.com/m/s-ySDLT4Z9nF0CFpuM
https://platform.crowdriff.com/m/s-ySDLT4Z9nF0CFpuM
https://www.instagram.com/p/DJPF8voJPh7/?img_index=1
https://www.instagram.com/p/DJST8nTprNM/?img_index=1
https://www.instagram.com/p/DJUwqdVJgbD/?img_index=1
https://www.instagram.com/p/DJXKla1JKZ_/?img_index=1
https://www.instagram.com/p/DJZoTMDp87x/?img_index=1
https://www.instagram.com/p/DJcBYwjNEq5/?img_index=1
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/how-enjoy-blue-ridge-parkway-near-asheville-post-helene
https://www.exploreasheville.com/article/your-summer-2025-guide-french-broad-river
https://www.exploreasheville.com/article/your-summer-2025-guide-french-broad-river
https://www.exploreasheville.com/partners/article/open-and-ready-summer-toolkit
https://www.exploreasheville.com/partners/article/open-and-ready-summer-toolkit
https://www.exploreasheville.com/partners/article/open-and-ready-summer-toolkit
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TOP PERFORMING SOCIAL POSTS

Visit Asheville
June 26 at 12:05PM - @
Something big (and a little mischievous) is coming to Asheville ...

We're proud to present the U.S. premiere of Trolls: A Field Study by Thomas Dambo — an outdoor art
adventure coming to The North Carolina Arboretum, November 15-February 17.

Twelve trolls, crafted from reclaimed wood and full of curiosity, will take up residence in the
Arboretum’s gardens and trails — with six making a special appearance during Winter Lights.

More details coming soon — stay tuned!

00 s« 580 comments 904 shares

FACEBOOK
Dambo Announcement
24,963 Engagements

Engagements = Likes, Comments, Saves, Shares

EXPLOREASHEVILLE.COM
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Photograp nchronous
fireflies in t Smoky
M ains!

Q
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Qo

View insights

visitasheville
Noah Kahan, Hozier * Northern Attitude

visitasheville 14w
How to catch one of nature's rarest
light shows near Asheville

Come spring, the forests around
Asheville begin to glow. Synchronous
fireflies flash in perfect rhythm, while
blue ghost fireflies shine low and steady
through the trees.

Want to see it for yourself? Comment
“FIREFLIES" and we'll share where to
follow the glow.

y: @chasingbugs1 | #Fireflies

#LightningBugs
#GreatSmokyMountains #Smokies

QY W

EE G 20,903 likes

April 4

Add a comment... @

a

v

INSTAGRAM

Svynchronous Fireflies

33,738 Engagements

Reply to Tanya Michelle's
i @ can vl please jump (¥

on the Thirst Trap
wagon!!! So easy!

y AR A
2 Catawba Falls - Black-Mountain
5.0 stars - 100 réviews X

< Réplying to @Tanya Michelle if we- »
mbst § @T!,)gren Bradley #th..omore y¢

TIKTOK
Cqlug] Gg CgiI 1.
27,231 Engagements
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https://www.instagram.com/reel/DICMEbEpQ9O/
https://www.facebook.com/649170737243750/posts/1125592812934871
https://www.tiktok.com/@visitasheville/video/7504398163042700574?utm_campaign=tt4d_open_api&utm_source=7036369194396418050

NOTEWORTHY NEWS CLIPS

Pitching stories that shine a spotlight on the Asheville area

! EXPLOREASHEVILLE.COM

23.58 ASHEVILItE,NC ) b P ‘ : - — ESSENCE ACCOladeS
Potential Media Reach PRI | SOt o X

The Black Girl's Guide To Travel:
travel

JOMO-Friendly Destinations
GARDE%I]\ rgzlLeidbng8gbpcn &S

For Rest And Recharge
17 A e B T S A Weekend Guide to Black VIStin202s
Slte VISItS D\ |NA {3 (ol rall ASHEVILLE, NC WELCOMES TOURISTS BACK AFTER HURRICANE HELENE @& M()untain, a Resilient Beauty in

cbsnews, .com »» DOWNLOAD THE FREE CBS NEWS APP | CBSNEWS.COM/APP Wcstcrl‘l N()rth Car()lina E E
29 ‘These mountains are still here! .
('\'\l traVE]_ L o Best places to travel in
Significant Team . Asheville is ready for your visit OULNErn LIvIn 2025

Placements . ' You Might Feel Like You’ve
B E C Can ra}“e blue ghOStS help Stepped Into ‘The Gilded X025
75 Asheville rebuild? Age’ In This Southern City R

Total Placements |

Dotdash ~ ASHEVILLE TEA CULTURE R

meredith

Medla Mission GROUNDS & NOURISHES ey

$157.9M

Publicity Value

A EXPLOREASHEVILLE.COM



https://www.cnn.com/travel/best-towns-america-list-2025
https://www.cnn.com/travel/best-towns-america-list-2025
https://www.bbc.com/travel/article/20250520-best-family-vacation-destinations-united-states
https://www.bbc.com/travel/article/20250520-best-family-vacation-destinations-united-states
https://www.rollingstone.com/product-recommendations/lifestyle/rolling-stone-travel-awards-2025-1235346426/
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MO SUMMIT 2025
$250,000 of direct spending in our community

- A Impact Event held April 21 -23

A Known as the premier gathering for impact CEOs, the MO Summit
brings together leaders who are redefining capitalism and creating
PTG RIRYT T BT ¥yAEg 71 1TGOr T71 13 Jigrihl
issues. The event features a combination of core panel discussions
and extensive networking opportunities.
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A The 8t annual MO Summit attracted over 100 CEOs of high -growth,

| positive -impact companies, leaders at the forefront of using business

N as a force for good, creating an inclusive, regenerative and
sustainable future.

A Explore Asheville, with support from the Asheville Area Chamber of

Commerce, was a headline sponsor. Vic Isley presented at the
opening reception/dinner and Clark Duncan moderated a panel
- discussion.

A The MO Summit will return to Asheville March 16 -18, 2026

EXPLOREASHEVILLE.COM




